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SAAVI at a glance
Strengthening the Agriculture and Agri-food Value Chain and Improving Trade Policy in Iraq (SAAVI) is a EUR 22.5

million project funded by the European Union (EU) and implemented by the International Trade Centre (ITC).
SAAVI contributes to inclusive economic growth and job creation, particularly for the youth, by improving Irag’s

agriculture competitiveness and supporting trade development in the country.

Project highlights

Instructions

wwwmenticom E' o)
swen i

Some of our key highlights since our last issue (October 2021) include

(oLl A o) datl)):

® Official launch event of SAAVI held in Baghdad, December 2021.
Close to 87 participants joined us in this ceremony.

® A fast-paced business breakfast opened the day, with key findings
from a nation-wide market analysis for high potential agri-products.
Around 40 business leaders joined us during this meeting.

® The event included a dynamic panel discussion on how to build
more inclusive agrifood value chains from “farm to fork” in Iraq.
Participants experienced a live ‘cooking demonstration’ by a
renowned chef, using ingredients from the local cuisine. The event
concluded with a technical discussion featuring ITC experts, who
presented key findings of SAAVI’s report on Climate change risks
and opportunities in Iraqi agri-food value chains.

® A ‘Buyer-farmer meeting’ was held in Mosul, where participants
explored mechanisms for setting up mutually beneficial business
deals and farmers received advice and coaching on trading
including quality, storage and market requirements

® Young students of the University of Mosul/College of Agriculture
shared with us their aspirations and ambitions in agripreneurship.
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https://www.facebook.com/InternationalTradeCentre/
https://twitter.com/ITCnews?ref_src=twsrc%5Etfw%7Ctwcamp%5Eembeddedtimeline%7Ctwterm%5Eprofile%3AITCnews%7Ctwgr%5EeyJ0ZndfZXhwZXJpbWVudHNfY29va2llX2V4cGlyYXRpb24iOnsiYnVja2V0IjoxMjA5NjAwLCJ2ZXJzaW9uIjpudWxsfSwidGZ3X2hvcml6b25fdHdlZXRfZW1iZWRfOTU1NSI6eyJidWNrZXQiOiJodGUiLCJ2ZXJzaW9uIjpudWxsfSwidGZ3X3R3ZWV0X2VtYmVkX2NsaWNrYWJpbGl0eV8xMjEwMiI6eyJidWNrZXQiOiJjb250cm9sIiwidmVyc2lvbiI6bnVsbH19&ref_url=https%3A%2F%2Fwww.intracen.org%2F%23
https://www.intracen.org/SAAVI/

® A partnership was formalized with the Norwegian Refugee Council
(NRC), which will further reinforce ITC’s implementation capacities in
Iraq, and enable SAAVI to deliver market-led solutions on the
ground in hard-to-reach areas of Al-Basrah and Ninewa, leveraging
on NRC’s wide network, pool of trainers, local knowledge and
experience. Stay tuned...

® Workshops on Trade in Services and Business advocacy, along
with technical sessions on WTO accession were organized

® Working closely with projects under the EU Special Measure for
Iraq, which are being led by FAO, GIZ, ILO, IOM and UNESCO.
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Project launched to promote inclusive Story: Our soil is our gold

economic growth and job creation in

Iraq

A ceremony was held to formally launch the SAAVI is engaging youth and farmers in building
‘Strengthening the agriculture and agri-food value profitable business models in Iraq.

chain and improving trade policy’ (SAAVI) project.


https://www.intracen.org/news/project-launched-promote-inclusive-economic-growth-job-creationi-iraq/
https://www.intracen.org/layouts/2coltemplate.aspx?pageid=47244640256&id=47244686212

Couldn't join us at the launch event? Take a peek at the highlights of the ceremony!

Perspectives

Irag’s young entrepreneurs — a nascent but promising

engine of economic growth

With 8 million people in the age 15 to 24 group, Iraqg’s youth bulge offers
an opportunity for growth and prosperity. Working with and for youth
essential in realizing the 17 Sustainable Development Goals. In this blog,
SAAVI explains how it is working to support the economic empowerment
of youth in the country.

Stories from the field

Interview with Mrs. Um Ahmed, Iraqi consumer

Mrs. Um Ahmed is one of the over 2,500 consumers
interviewed during the project's inception phase. SAAVI's
nation-wide market research found a strong preference for local
products, where 90% and 80% of respondents stated they
prefer local vegetables and chicken meat to imported products,
respectively. SAAVI's market research will be available soon!


https://www.youtube.com/watch?v=Z03r1ZO0BZc
https://www.intracen.org/SAAVI/blogs/

Q1. What is your name?
My name is Um Ahmed.

Q2. Do you prefer the local or imported tomatoes?

| prefer the Iraqi tomato as it has a different taste, very delicious
even the Iraqi fruits are very tasty far different from the
imported.

Q3. Do you buy tomatoes on regular basis? How much do
you consume?

Normally we don’t consume much as we use tomato paste. We buy it only when we cook okra. Now we use the
tomatoes less than in the past as, before, the women made the paste manually.

Q3. Do you prefer local or imported poultry products?
The market has imported as well as local products. The imported poultry products are good - if slaughtered on the
Islamic way - but still, we prefer the Iragi one as it is very fresh and tasty.

Resources
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SMEs in |raq —Report using a firm-level survey. The recently launched 'Assessing the
competitiveness of farmers and agrifood SMEs in Iraq' report combines

strengthening the Agricuiture 2 data analysis and recommendations to guide policymakers, businesses
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= T environment for farmers and SMEs in the agriculture and agrifood sectors
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in Iraq.

Workshop on Agriculture
Domestic Support Tables
(Baghdad, February 2022)
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https://www.intracen.org/uploadedFiles/intracenorg/Content/Redesign/Projects/SAAVI_Iraq/SAAVI%20Agriculture%20Survey%20Report%20v3_web.pdf



